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Introduction

I Growing up in the shop in The Hague
I Love for special products

I Chinese adventure

I Green Mushroom Farm

Grune Woche



Drivingorces

The need for The need for The need for

Healthyliving Local& fair Sustainability




Healthyliving

I The struggle with obesity and diabetes. The
pressure on health care isincreasingdue to
an aging population, among other things

I Corona crisismakes us aware of the
importance of good health

| Increasingattention to healthyeating and
exercise Less salt, less fat, less alcohal,
less sugar. Popularity of plant-based diet.




Local& fair

I Need for products with a story

I Knowing where products comes from:
transparencyin the chain

I Realquality, authenticity andorigin

I Tasty and affordable




Many countries have commited to
sustainablegoals inthe Climate
Agreement.

Thereis aneed for leadershipand
ambition to achievethose goals.
Especiallywhen it comes to the
agriculturalsector.



The moment mow

Seizethe opportunity: the unique benefits of mushrooms




https :// www.marketsandmarkets.com /Market -Reports /mushroom -cultivation -market -69443268.html



Healthyliving

Superfood as abalancer

Source of vitamins proteins and minerals
Low in calories

Fitinto a plant-based diet

Lowering cholesterol levels

Promoting your immune system

I Medicinal effect

Enjoyindasty
andhealthyood




Local& fair

I Local cultivation

I "Local for Local"

I New business modelfor farmers

I Transitionof the agriculturalsector
I Affordable

Impuldor theagriculture




Sustainability

Efficientuse of space
Limited water use
Circular cultivation

Low in nitrogenand co2

Impuldor innovation




Case studies




Casestudyl

Supplements based on mushrooms

Mushroom-based
supplements

I Promotes health
I Medicinal effect

In co-operation with:

I TereziaCompany s.r.o
I Kevin Kuijsters

I dr. Peter vanlneveld



Casestudy?

Containerfarming

New business modelfor farmers:

I Cultivationin a containerthat is placed on
the farm

I One-time investment,guaranteed purchase

' Low in nitrogenand CO2



Casestudy3

Education

I Partnershipswith educationalinstitutions
I EducationalGarden



www.matrixconsultancy.nl




